
WINDOW AD
SPECIFICATIONS & GUIDELINES

  Windows can only be utilized on the front side of display ad products. 

  No Bleeds allowed. Text and images must not extend into margins.

  All files must be CMYK 4-color process, not RGB or any other color space.

  Do not use 4-color black (rich black/registration).

   Working with packaged, native art is our first choice; vector, high-resolution 
PDFs with embedded fonts are also acceptable.

  Files must be high resolution (300 PPI).

   Acceptable file formats: InDesign, Illustrator, Photoshop, or high resolution 
PDF files. If PDFs are low res, they will require native art files.

  All images, artwork and fonts must be embedded in the final PDF file.

   Failure to comply with these requirements may result in unsatisfactory 
printing or rejection of submitted artwork.

PRODUCT CODES

  D1 One-Sided Display Ad

  D3 Two-Sided Display Ad

6.875" Wide

4.0625
" Tall

*not actual size

Download InDesign templates and learn more at mmart.center

Window Ad
Trim Size 7.125" x 4.5"

Image Size 6.875" x 4.0625"

WHAT WORKS IN THE WINDOW?
Enticing food or product image that will 
encourage consumers to open the envelope.

HOW TO DESIGN
Try to fit important items (such as a logo) 
into the center safety area, which will show 
even when the ad shifts inside the envelope. 
Then you can have the enticing image fill  
the rest of the surrounding area.

Safety Area
1.375” x 1.625”

Window Area 2.375” x 2.125”

0.75" from bottom edge
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http://mmart.center

